


Showcase the strength of the Indian pharmaceutical industry
and its role in delivering medicines in India and across the
globe

Pay tribute to all the people in the pharmaceutical industry
tirelessly working behind the scenes, to ensure accessibility
to medicines

Brief

01



Idea/ Tactics
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A film highlighting how people are 

connected through medicines depicting 

how each house has a ‘Chota sa Dibba’ 

which saves lives

Campaign film
Used integrated communications 

across PR, Digital, Video, to highlight 

the courage that the industry displayed 

to ensure that critical medicines 

reached people on time

Showcase courage
Launched with a multi-channel 

approach on digital via YouTUbe, 

Facebook, Twitter, LinkedIn and 

Instagram

Multi- channel 
Supported by a PR outreach through a 

press release, KOL-led media interviews 

and opinion editorials

Integrated approach



Outcome
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A multi-channel amplification through a 

panel discussion on India Today TV

Panel Discussion

- A Times of India Q&A published on the edit page

- Lead Q&A story on COVID19 impact in the pharma & 

economy page

- Authored articles by external influencers in ET Online 

and Financial Express (print)

Stories in major publications
- Over 2.2 mn video views across social 

channels

- Over 2.2 mn impressions across channels 

like YouTube, LinkedIn and Twitter

- Close to 3 mn impressions on FB & 

Instagram

Digital



FILM-1 Mission Medicine – Delivering life

FILM-2 Mission Medicine – Delivering life

https://www.youtube.com/watch?v=ERzrrxZNgFI
https://www.youtube.com/watch?v=P4EtTZ-Mc-I


Launch posts for the campaign



Comments/Appreciation - Digital

Conversations generated due to campaign content



Campaign Outcomes - PR


